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Reunification starts with love - social enterprise preparing for the reunification of

two Koreas

Competitiveness

The Asan Nanum Foundation

214 M Al Q1A H Mo TS e Rst B2 IS HEHoR Y
Awareness Continued development of inter-Korean cultural programs necessary to improve social
Improvement awareness

=0 A= 22EE ASTt

e

G IS WO WE 20| 2 + UES =3

Working together with matchmaking agencies across the country to arrange quick

Cooperation )
marriages

&A= CEO 2N ZSX T ¥ SHIBIE

Jeong, Siyoon CEO  Dr. Cho, Yoonjae Management and Marketing

ORI REE 12 23

=T T —

Ha, Jin-woo YouTube channel management

-

Project/Service Introduction

Z20= 2222 RH Fofoh 230 52 RS2
UYL IIESSHE US0 E2|= Aty ZRAYLICE "t
SO M2 UHE ZE2ERIE EE|1, S8t i RAte| CHet
HAS 25101 FR3F 2t S 0|1 SEY A=l

7| LIt

We help create a healthy family-centered community
for North Korean resettlers, who are prone to become
victims within marriage arrangements. We are a social
enterprise that promotes different marriage models
from both Koreas. The aim is to break the prejudice
surrounding North Korean spouses.

Problem

SO, &1, X|H0| Qe HEES £2 HiRALE BHL=O|
SHH|PF QUELICE S EERI02h= Af2| X HHAO 2 Qldl,
o2 EEnYE AL Hoto 2 Hol 2 RS2
DTN RIE 2 0| LK A1 UELICE

North Korean resettlers who don't have family
relations, desired academic background, and
connections have small chances of meeting the right
match.

ZE2O2RE 7ot 250 S A= |AS 222l V|2 E MY

Arg|H IHX|
Social Value

[==]

Providing opportunities for marriage for socially disadvantaged people who are prone

to be taken advantage of in a marriage arrangement

Solution

Zzojn) TVE ot 22| 2202t BSE FH|S
£S5t 2omalel ¥ 0 '
B2, TE| 2, YEXR)SE
OfF|%to R o ERtse 2

7|5 ghop S0l Lt 20| 313HS 0HS0f WL

Resolve prejudice surrounding North Korean spouses
via on-off-line forum, discussing common marriage
themes. 1-on-1 consulting to resolve psychological,
economic distresses of North Korean resettlers.
Contributing used clothes to a foundation which tells
the stories of married couples' life.

Next Strategy

1. 2452 0P S HAloto Z20ojufe] X =5 et

£ FIoIo AlRlH DMK
z

Fota, CHRMRI=OIM 15 2t=

1. We plan to launch a full-scale marketing campaign
targeting all Koreans. (Branding)

2. Via Lee Yoon-man's marriage agency work on
evolving to a business model that creates social value,
create Korea's number one social enterprise.
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Explore Korea through an online interactive adventure!

0101E GIOIE 247t
Lee, Mihyang Data analyst

DiFs E3E 90t
Min, Kyung Hwan Intercultural Educator

Boes Marie Anne K Digital Marketing / PR Expert

q;ﬁ

Project/Service Introduction

FUEE FRLIAICHO| 3122 MO 2 L0 MR st
22 ARES It Aoy YYTHXYLIC, AYES Sof
OXES 2t AEZ| LHOIM YUSte HE 9l =2 MEHS}O]
oh XRE A 5 A0, FuHH HOjojl= HuE
SiX|% SMES J|GEOR Bat MBHERE AOKD}
b5t MH|ALICt

Konnect is an interactive Korea-experience content for
anyone who wants to experience Korea in the era of
COVID-19. Users can explore Korea by choosing the path
where they want and cultural activity they want to
experience. At the end of the service, we provide selected
local products and souvenirs to users as a gift package.

The global interest in Korea and Korean culture is
booming. However, the number of foreign visitors in
Korea dropped 74.7 percent compared to last year,
and the local tourism industry (local business as a
whole) suffered an unprecedented damage.

Competitiveness

The Asan Nanum Foundation

SHHoIY 2 M3

Interactive Features . ) )
immersive experience

R oM 2HXZ YN0 SUHU=E B HS

(==

AN
Korean experience content where users can participate provides multi-dimensional and

SR UA Crofel HX| AE2|Q X908 £4

[ |

Local to Global,

Global to Local global community

=S MARIA AZ
Connecting diverse local stories and local products and souvenirs to the rest of the

224 Hojxt e
Korea Experts for
Global Audience

Q|=2lS0| 80|15 7HERtet o= 0jop| & WY & =00 Sotel 222 H

A global team specialized in delivering Korean stories that foreigners are interested in.

Solution

TAEQ| QHHME|E FHIEX= Xt 2 0|02|E
TOHSH ot BRst A2 ARRIS0H M2
ZAMPHEIE HMSHLICE HE, A2t AHE|, HIXH S O
X|okofl Lo gio] AH| ot 030l SAMSE ARS A ot
OfL|2}, HX[QU HHSIH AEZ|E 7|25t X[HEAMES
TR O EM X|HZM = EdofstX} gLt

Konnect provides interactive content that empowers
users to choose their own path and activities in an
innovative cultural Korea experience. Not only is this
similar to actually visiting Korea, which comes with
many restrictions, but it also boosts local economies
by featuring stories from locals.

Next Strategy

S
Ho = M2 o g0, 22l ME|AS HYH
YLICE 2 S Eh30 Tet ME B T FREAZ

=
HIxS HEH A AgYLch

In the short term, we will produce 5-10 story contents
first, focusing on Seoul, and the team plans to launch
online services. Next, we plan to gradually expand its
contents to Seoul and major cities across the country,

O

looking at the responses.
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Healthy North Korean dining culture for youth from both Koreas

Competitiveness

The Asan Nanum Foundation

SRR Sado| AU YYHES MY

Cooking ability

4ol Q2| 53

Cooking method to preserve nutrients from corn

Z=0t CEO 017t DHHIE ZUE AEHE

ME00 ASHE

Kim, Yoona CEO Lee, Gayoung Marketer Kwon, Saebyeol Food product development Seo, yoonmi Food product development

SEIXIZL 0124 2Tt 242 JHsI0l et Aol
BR0HD 242 Sof wEtel 23 018U F0|nxt
)

Bridge Cook develops foods that can be shared with
South Korean society via online markets and reduce
the sense of social distance through food. A project
aiming help Koreans get closer to each other, through
healthy dining culture from North Korea.

In Korea, many people often take indigestion medi-
cine. We looked into our diet: we are eating full of
noodles which are difficult to digest.

zatet o AHECEAEHQI g ket S
Taste Different health benefits and flavor pallet compared to rice noodles
AZd ZFHIZ2], non GMO Z=H HF0| AlZ0l| §iCt=A

Market potential

Gluten-free and non-gmo corn noodles are not available on the market

Solution
- SEHIIZ HEA

- O|=4 A4S MISot U St a2 MSOt At gLCt
Ol= 2HST0| FYHS IHX 1 Y 5 A= AL

- Gluten-free noodles

- Non-GMO corn ingredients

- A competitive business suitable for North Korean
resettlers based on the public's perception of
healthy North Korean food.

Next Strategy

A IOIA] R TEUS wrefsto] 1Rt 3| Eof
Xl D CIXHYS S AAS EIAE oLt
Y20 B9 TS Sof AIES A5 25
UHSI DA BLICH,

Upgrade the cold-noodle meal-kit, based on feedback
from the sample evaluation and launch the product on
Wadiz, a crowdfunding platform, to test it's market fit.
Run a market sample test in Danggeun market, a local

O

community market, and open an online store on
Coupang.
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‘Heartbeat’ - online exercise training program game, based on heartbeat data analysis

Competitiveness

The Asan Nanum Foundation

o hods
£ kst

Live exercise content
that reflects one's

AlHFHHE 2
—_=

4 8ot Lo o5 o0l EAISHH M5 S2(AHLt LH2[2| 2l 2S0HHA

[} — =
| =2 4 2lg
By wearing a heart -ate band and displaying one’s heart rate on the screen, the user can
enjoy working out to raise or lower his or her heart rate

real-time heart rate

22¥ CEo HHAS ZEIX HIXX}

. FATIH OUMAIMA COO
Ahn, Hyojung CEO

Park, Sohyeon Contents creator

70 ZRetn IFHA KPS CIZ ARSI 25

HALIE Y XEHe 250 otsdt=S

5 S0l B0t M2 HA{oH 37X HFLIE|

i
o2t

RIS

Competing with people Compete with friends and strangers with your exercise scores, encourage each other,

in the community

and form a positive community spirit to encourage fitness

Project/Service Introduction

ojnlAEe At HES 0|88 AU 22f0l E2jojdoz
2folE 25 T2 IS AIYKE S7IFA Herst At
HOIES +E6t0] 25 25 30| IH53t EL|A
RULICt

Our fitness app helps you collect accurate heart rate
data via a heart-rate band, and customized exercise,
while enjoying game-type online training.

Problem

2L} 192 S E|0|L0| Bro| AHZ4X|0t O|X| 7} HESt
2hQlof A HICHH E2jo
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Due to the COVID-19, a lot of home training services
were launched. But non-face to face training is not
convenient for most people, who lack motivation. It's
because it's troublesome and one would rather rest

than exercise.

Wt o[l St
HEF 3 Mt HIO[EIS B XIROF BT 4010 T 25 BRI FH

Professional coaching  Analyze heart rate data and recommend adequate exercise regime

based on accurate data

Solution

EOIXE2 ol £l HelstH ZHE o~ U= alut
HOIHE 7|ftez 252 SHE Hstn MA[ZH &S
HEE 20ISIHA SHD FNXOZ 258 = QI&L|CE

Based on easy and accurate heart rate data, you can
set fitness goals and check your friends' scores.

Next Strategy

118 Hx 2RE YMVP)S IO R HeE 2 IUs
2SI TIELIA Al HE FlofS AL YLch, w3t
XIH0| 1 WE UG BIFOR EXIZ QA0
PHsAE FYota gLt

We plan to enter the market directly by running a
planned program based on an app (MVP), that will be
completed in November. We are trying to prove the
validity by attracting investment based on our
proactive and fast execution for the project.

O
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A Pyongyang cafe in Seoul, inter-Korean culture space

E8% CEO QO =H&IBIE
Moon, Yujin CEO Yoo, Hooneui Marketer

q;ﬁ

Project/Service Introduction
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=

Creating an experience space to reduce cultural
differences between the two Koreas.

Problem
ot MAHSS SLof| oot AL O ol SY2
Foe oot 20| gl 20| AAYLICE

Teenagers are losing interest in reunification.

Competitiveness

The Asan Nanum Foundation

Ao o aiors
 SBISPE S T 4 Ko e 2

Experience class with North Korean student uniforms

‘HOMO|UY= W22 - ST BE W RS OA = A

[

o) Enjoying North and South Korean luxury bread and tea

Project Plan:

‘Easy and Enjoyable - 2510ISPl2IE | XX E Ot

—

Education Space’

- AAIRCHOIM 2=l &lnt
Learning the strength a

SnEE 23

= A

Making goods out of North Korean cartoon characters and writing cards

g2 = A

nd passion of the people on the international stage

O Xp2| 2o St Had
HOIQUUH| B2, & 2 UE 32

=R otNE)

.l_).
Eomn
P

Understanding North Korean youth's interests by
building a place where South Korean youth can enjoy
and learning together.

Next Strategy

1A« QI FH|0|Y 0] Apdz{og

Step 1: Acceleration program

Step 2: Preparing for the Unification by leading a
Preliminary Social Enterprise

Step 3: Prepare the foundation of a social enterprise
(NPO Inhyang Manri)

O
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Ecolinks
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ol= IT JI1EH KX S3H3

IT-based energy platform for development, financing & sharing of renewable energy projects

Tichaa Johnson Penn CEO  Ayoub Ouahidi Business Development

B0 HF&OHIE
Park, Sunga Marketer

Chris Hambarsoomian CFO

oZF3A SMF2 10T 2|2 O0|ARTE|E ERHECR,
S EHYY 2XE Sl s FUO| FHHXIE 252
3 YOLAXIE O ROH|H| HOHE = RASLICY.

EcoLinks platform is an loT-based microgrid solution
which allows rural community residents to generate
clean energy through rooftop solar installations and
sell the excess energy to their neighbors.

Problem

rot

=20l Of1A 17,0000 27| 2U D} 7| SHst2 Qlst
AYELICE B0 X|= O] 2H|E siiEE =+
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8 Hu

-

3

ot 30 30 oot
> nﬂzf oy X 4>

N
2

17.000 people die every year in Korea due to climate
change effects. Solar energy can solve this problem
but solar energy in the rural areas is wasted. Members
of rural communities are also not given the chance to
benefit from the revenue generated through solar
energy business in Korea and are not well educated
about this technology.

Competitiveness

The Asan Nanum Foundation

AP0l 24X[Q1 S FOIAIZA OflLfX| OFO| 22 2| =(microgrid) € 5517 | ff8H §X| H2E ALE

z84d . . o .
Inclusivity We use a local approach to building the energy microgrid by involving the local people in
our business model
x|otopet B 7|20 Tt s£2| w1t Cifot 0] FHE HYS Sl XG0l O B2 =8 J|=| ¥E
= =

Through education of the rural community on solar technology and by giving them
various ways of generating revenue, we have higher chances of community acceptance

Development

22/2| HIXLIA BHS SEAO|§

S0LID CHR st Bio| 2HO 2 o] AIROR WM 2E 4 98

ShREA 2SS
=10 O . .
Extensibility Our business model is highly scalable and with the strength of our multicultural team
we can rapidly expand into foreign markets
Solution Next Strategy
O|27|2| 3ot O XIS it 3/E == U= 1T S sE XG2S 2= 2 B 2H| X|Aof 2ot
SHSOZ B AHDt gl= HRLIE| SIFSEE THE 835 Ofetstn oA x| HRLE| Z2HE| AP =
H{ol| blef M3 21202 Ho|of| XIS 1YL & O] Ot R CE MBSO AR ZALS MAISIRA} ghL|Ct
AU L5 £

LIC}. 0|52 E£3F O52| X52 YUMo
LHOIIM EHQFE 28| o Foe=zM =2 B
CHo1 Y2t 7| = kel MZ0f = 7|o5HA ELIC.

An IT platform which allows neighbors to produce and
share clean energy. Members of the energy communi-
ty who don't have solar installations can also benefit
by purchasing energy cheaper. Neighbors can also
earn money by leasing their roof or by participating in
maintenance of solar installations, while contributing
to the fight against air pollution and climate change.

Target a specific rural community and conduct deeper
market research on their knowledge and opinion
about rooftop solar installations and how to get them
involved in an energy community project.

O
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Online topic-based debate and discussion forum

QAE SEJ.O OJF =Z2HE

- OL- =2 A0

for high school students

Competitiveness

The Asan Nanum Foundation

EE/EQ Ho|H
Discussion/debate
discussion data

T2 34 TIO|EIS SHE6t0] YRS BLIEIYO| JH53i0 U SIS FRIMEE U 4% 52

= =

=
HIHO| O|0|E{ 2 St 2912
data
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Ability to acquire video and monitor, analyze students' subject preferences

EMFo &P

Platform scalability

ZUE2 S0 /0] TSSAYS HOILF ChEHY, BFRISO| ERIO] Chsst FH2
E2/E02 B49ls BUEOR HFB 49U

o
In expanding the platform, we can grow beyond high school students to other target
groups, such as college students and office workers

E917] CEO
Hong, Inki CEO

ZXI& Ul/UX CIXHoIA
Kang, Jihyun UX/Ul Designer

HIXIO =02 DHLI
Park, Jihye Program manager

.’Q’.

Project/Service Introduction

RI|E|= EB/ESPI EAvt NSMSOH 22 EE
S HMSdh= ME|I A YL T

OH

An online platform service where highschool students
can debate and discuss important social issues of
subjects of interest.

Xl= 210| EHzt £[0] /U ‘EJ’\'—IEF Q9IE9|E Ty
W0 CietEIYTS PIet WAL X2 ATt
Y2HBILICt OIS Sl 257 loh RSSO0 FHH =
A25h= it HITE ARD, @aPHQl oA G5 59
HZ0| BRotCtn TESHAE LT

In Korea, it is uncommon for teenagers to make
decisions and take responsibility for themselves. Our
education system is focused on entrance exams to
universities. To solve this problem, high school
students need to develop independent, critical
thinking and effective communication skills.

AO{RH HES AIAJ2H 2ol

o =2 = -

Real-time identification of
participants' responses

o

g2 7IHe = ot EE0|2 2 TIlXIeL HO{Xto| AF50| AEs| TYE|H 0|5 Sl HO{xto|
IS S HAIIC R 2101 Ot
Since it is a video-based discussion platform the communication between the modera-

tor and the participants can be easily facilitated, and the participants can check their

iy
|0 [LI|0

and quick feedback responses in real-time
Solution Next Strategy
Q3|E3|= £ IHX| Yol MHIAS X HLICH KAfs, (T2 H)
HURQ 240} Qe WAAN Y ERQYLICH SHTHE, 1. DS 30 B AR 2t
HAEE0| 2y Qlof & gret R3S 2Q150| Hetstn 2. HE ZH= +F 82K
E2/E0| 8t HAlo| QELICH R9|E7|= Tttt Melg (B7I=H)
SFT BLHS 40| OfLl M2t 0| Q0| Chef 2 1. GIOJE 2 + 2 23
|:|:|HO EtO o = oFf
SOl AR F D YBLICH 2. HEWS HESE S&/28| taEX, 225 1)
3. H|0|E{7t St £l AEHO|A FAtO|E H|Z}

We offer two types of services. The first is a balanced

debate block, containing elements of a balance-game.

The second is offering a choice to debate or discuss a
hot issue or topic. We are not just offering debate
options but also opening a dialogue about the reason
for choosing one option over the other.

(Short-Term Objective)

1. Test the platform with 30 high school students.
2. Set representative content for the platform
(Long-Term Objective)

1. Data acquisition + strategy establishment

2. |dentify the primary debate system students

3. Create a website based on acquired data

O
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Video platform for sharing the stories and experiences of 'outsiders’ living in Korea

Competitiveness

The Asan Nanum Foundation

Felx Ha HEY

Experts' Team members

ZHX S2|0j|0|E et S E4

19| o2 FAFE|0f F£2|E = 2HE N It
0

—
Team members are content creators and TV personalities who are experienced in

creating interesting and empathisable content

Cret 2EIX Mz}

Intriguing Contents S )
(living in Korea) interact

SH=20f Ao 20Dt o2
The market has a gap for content where North Korean defectors and non-Koreans

| O[OF7| S B2 Chofot ZHIX X%

= O

Chris Hambarsoomian CEO FATIH OUMAIMA COO

Tichaa Johnson Penn Head of Strategy

We create video content to share the stories of social
outcasts who are living in Korea. Our team features
two famous TV personalities/content creators with
expertise in connecting with audiences. We produce
touching content that suits the tastes of Korean and
foreign people.

Problem
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Without empathy and understanding towards each
other, it is inevitable that conflict will occur between
individuals and on a societal level. There are many
outcasts in society who are ready to have their voices
heard.

HE2HU AHEHQAHE 2|AF CHES L}

PR -

External Supporting

xl2lSo| X[%|

The team is supported by experienced directors and managers of large Korean
entertainment companies
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We provide a platform for outcasts living in Korea to
tell their stories through video format. By creating
engaging and emotional content, we can help bring
awareness to the personal struggles faced by
outcasts in Korea and increase the empathy and
compassion we hold towards each other.

Next Strategy
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We plan on recruiting a North Korean and South
Korean to the team who fit in terms of personality and
capability to consistently release content on a regular
basis.

O
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HIPHAN - 'HIP" hanbok fashion brand, re-designing North-South Korean dialogue through an

apparel line

Competitiveness

The Asan Nanum Foundation

Teamwork to overcome
inter-Korean relations

A2 104} et TiMCIRLO] L9}

Sot d=H Lxto|4 2tel S2t=20]d
Collaboration between South Korean fashion designers and North Korean tailor design-
ers with combined 10 years of experience

HED HCho)
[S2% Cixtel HIZ]

Traditional and modern

Tt dicielg 2 Al
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Street-Hanbok clothing and accessories with unique emotional connection to traditional

0I7t+& CEO 220t CIXH0] 1

Lee, Gayoung CEO Kim, Yoona Designer

A2 X YT}

Choi, Jungwoon Contents Creator

.’Q’.

Project/Service Introduction
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We are North and South Korean fashion-creators,
who tell the story of ‘HanBok’, a traditional clothing of
the Korean Peninsula. We are creating a fashion brand
that could reduce the cultural distance, by designing
‘Street-HanBok' based on the concept of ‘harmony.’

Problem

SO0|RF DI HBtALR| 2H 22FXI0| 2 Qs HOX|=

251 sl a2 QI8 HEHX|= HES Lo Cit 0|47t
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Due to conflicts and misunderstandings arising from
cultural differences between North Korean resettles
and South Koreans, the reunification of the two
Koreas has become an uncomfortable topic.

. . Hanboks
fusion design
MelE HpEo = H|xtE
[Zn gy 2% YERI0F SAl0| IHAZ T 2HIX / IIMOZ At HEEY ZHX

Product promotion

Fashion promotion contents in the form of web drama / Inter-Korean unification

video based on true contents presented through fashion

stories
Solution Next Strategy
ST ESAIE TS0 C|XfRlot '21C AEEI-ot=' 9|7 -2 A ZE St AESIOHE S H|ESH0] 22l Td A 8
X AMME| &F HOHS S, =T 0172 gHet: M= S0 2to|2 4T TS TIRLICH
S0l B2 GAQ 'Rl 2| IHX| S Bttt CHE ASESR HHE et uiE YR I M NS
‘U 25 dTH HANMY, 'S = LOIEX| 2L A= HMEotn d=Ee o g YLct
SEOI0| ek &~ A= ks A g, 'HE T & o= TIEot KIj ARl et AESIGHE @ I20I IS REY
2742 YouTube G2 HIEZ SHIStL|T O YLIL. (H=k, 2IME, AHS)

Surprise Hanbok: 21C street-hanbok clothing acces-
sories, that reflect on the values and morals of the
pre-division Korean Peninsula.

Unexpected Unification: Spreading unification
phrases in everyday language, via video contents
based on 'South-North Fashion & Hanbok.

- Product line for each season, global promotion and

product sales via online fashion shows and home
shopping.

- Web dramas and fashion advertisement video

creation related to inter-Korean dialogue and culture.

- Open K-fashion Hip Street Hanbok' offline store

(Jeju, Insa-dong, Yeonnam-dong)



ASAN SANG HOE\ 2 Showcase

RJIs o2 H=E HEC=Z o THAXIR AFLIE

=
= A0

Organic herbal infusions and natural wellness community platform

Competitiveness

The Asan Nanum Foundation

Z2|0|Y RIS SEHE

Premium organic herbs ) )
organic farms in Europe
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Select premium organic herbs from Mediterranean. Our herbs source from small
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Sustainable products
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=

From trial gifts to products are made by reusable, compostable and up-cylced materials.

Our product will not disrupt the customer's health and the environment

Marta Dal Lago CEO Nicol Bryony Jean Marketer

Rossella Partner
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Project/Service Introduction
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Luna Mediterranea brings both a community platform
with specialized natural wellness contents and a
selection of herbal products chosen for their healing
and wellbeing properties. We promote a natural
lifestyle to face modern life and challenges in a
holistic way with contents and products that support
our community.

Problem

Growing awareness among people regarding tea
benefits has increased the intensity of demand for
herbal tea among consumers. Changing lifestyle and
chronic stress are shifting consumers habits boosting
the growth of the global herbal tea market.

dyof Chst W, XH, #2512

X199t B2 AL 9z Y

SAEZ AHARLEIQBHE  ZHXOLHSE

=
= =
HE| 93], 2iAf0

WO 2 ot LIBSS JIuro2 HRLIED B4, Xfo!

o [
=, AE2ATY, ntetof 0|=2|7FX| Chfet

Platform: community & Our community platform is born out of the need to educate, accompany, support and

contents create a warm embrace around our member base. Our content will range from natural
healing and holistic practice recommendations to cooking and DIY mini-courses,
mindfulness, upcycling, storytelling, science

Solution

HA KA BTS2 St Ho|ZHA WHX|of| ES| SH2 =
Ciyot 7 E HIFCE T2|0|Y R7|s MES MERLICt
XEotsotH 22X Ao 2 2HE|= IHYAMQt
[EYHE 0|80 DMt 2tHo| F= OSHE SUSLICE

Premium organic products with safe origin selected
for their properties based on various research with
particular emphasis on the immune system and virus
protection. Eco-friendly packaging with sustainable
choice of retailers and distributors with ethical and
equality standards towards their employees.

Next Strategy

We need to finalise the product launch and seek
investment.
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Storytelling through fashion - sharing North Korean resettlers' stories

Competitiveness

The Asan Nanum Foundation
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The Story of North Korean - Scan QR codes on our clothing to learn stories of North Korean resettlers, anywhere,

ResettlersviaQR Code  anytime

ZXI# CEO/LIXtO0IA

Boes Marie Anne K Digital Marketing / PR

Kang, Jihyun CEO / Designer
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Fashion improving the ~ World's first fashion book that shares stories of North Korean resettlers, contributing to
perception of North improving their image in the world

Korean defectors

.‘g’.

Project/Service Introduction
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We are a fashion brand sharing visualized North

Koreans' stories.

Problem
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Nuclear weapons, Kim Jong-un, hunger and starva-
tion, poverty - these are all images people have when
thinking of North Korea. Such negative images affect
North Korean resettlers living in South Korea.

AtBI J1| AR DRI TR E JHX| 7t BESHS HIXL|A 2

Social Value A profit-based business model with social impact
Solution Next Strategy
E0I2[ 0|0 |E EX, 22 O|0|X[=fs5to], C|X| 2 ApAIRte| AEEPL = HRUUSE O Aot IER
Z2IYYLLE S22, QRIEES S0 152| 0[0F7[E SIELICE. 2 g ez 152 0|0f7| £ 0|0| X|=t5H0
HULLICE O|F 2of 2AI5H0, ALOHXIPF QREEES THMOf =04 ' = Q=T SHUSLICE DX |22 = 22t
BoM AR2|E 2 5 UAFLICE 0[2{3t o k2 THolet ZHO|X|E S0 AEE DL G2l o7 E THONSH X} LTt
O 2 M, FOHXEIF XFAAFH FHFLIS2| 0|0F7 | Fot
Olsfet = Y= Z5LICE We will find and interview North Korean resettlers,

We listen to North Korean's stories and print their
visualization onto clothing, while attaching QR codes to
share the visualized stories. Customers scan the codes
and read about the stories behind the clothing. By
buying our clothes, people learn stories of the resettlers.
This helps people have a better image of North Koreans.

who have a story to share. Next, we will create
images, based on their stories and turn them into
fashion items. We plan to build a website for online
sales.
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Informed foreign residents are happy foreign residents

Competitiveness

The Asan Nanum Foundation
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Legal services related
to visas

Provide important visa and law information in a simple memorable way

ME ZH| HIXt AT 2 X7 MEIA IS

Document Preparation  Provide a service to help people with their visa paperwork

Nicol Bryony Jean CEO Marta Dal Lago MARKETING

Ramesh DEVELOPER
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Project/Service Introduction
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A community visa platform that can prevent foreigners
from facing unnecessary visa setbacks or accidentally
violating Korean law.

Q= ¢lof oh= HIXI2t HEO| LS XA 52 5

SHR0ID AR R S0 B gL Ch
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The foreigner's lack of knowledge on Korean visas and
law gets them into unnecessary and frustrating
situations.

S HIXL FH2| 2/=210] 2fAta
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Platform Provide a community based platform for foreigners on the same visa type to communi-
cate
Solution Next Strategy

Q= QlofH| o= BIXRL HES W=dots ME|AS
HESEYLCh OS2 HIA MF &S =2 UEs M2

P MISELICE

Provide a service to educate foreigners about their
Korean visas and law. Provide a service to help them
with their visa paperwork.

Our team will get the necessary funding to build a
team of Korean law specialists, fluent in English and

Korean.

O
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Building a bridge between South and North Korea with personalized life story books

Competitiveness

The Asan Nanum Foundation
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Emotional resolution Bring personal emotional resolution by publishing education

N HE TMH F2ROIS HEet HAF I |E FE

Recording history

Creating a unique history record of South and North Koreans

Y8 A==t e AERIL =0t

SuYoung Bang Story Designer HyangMi Cho Story Excavator

ATIE AEQ=H D}

Jinsu Kim Story Spreader

ERE
Place where anyone
could interact

ZLHQ| SASol 22l WRo| FS OfA

Set the stage for online interaction among domestic and foreign readers
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Project/Service Introduction
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0|22| ¥ is an online contents platform, for ordinary
stories of South and North Koreans, without political
and ideological contents. By publishing together these
real stories into books about North Koreans, we also
help them overcome their psychological traumas.

Problem
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North Korean defectors are experiencing difficulties
with expressing their emotions.

Current settlement support is limited to setting up a
life in South Korea. It is hard to receive adequate
psychological and therapy support.

22 ¢ -=

Online unification
get to know each other

Gtoich MUAS E0|1, =B 2otz MZE Fopts 7[=| XS

Overcoming preconceptions and creating opportunities for North and South Koreans to

Solution
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All of the publishing services, including planning,
editing and design, are available online so anyone can
write their stories and publish them in a single book.
In addition, the content produced is posted on the
platform site so that people can see it and interact
with it.

Next Strategy
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Create the planned online platform and upload
already created stories. At the same time, discover
other inter-Korean stories, both online and offline,
and promote this initiative.
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Health supplements for South Korea, based on hasma (Oviductus Ranae), one of the top

10 health superfoods

Competitiveness

The Asan Nanum Foundation

SO Z0 = LT 2Ol YORE ThE HYIISAE

EOFIH

Pr;duct Hasma is a product made of dried fatty tissue found near the fallopian tubes of true
frogs, popular around Korean Peninsula

R&D #H Ciistw ot 225t0] £| 09| HI0|R HAV|SAIE Wit ot

R&D Producing the best bio-health functional food by working with the university

oZI CEO ol=E Mt s
Ha, Jin woo CEO Ha, geum-cheol General Production Director

=20 =2/0H1E U2 HEES

Kim, Yun-a PR/Marketing Jeong, Siyoon Manager
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Project/Service Introduction
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Hana Unification Tourist Farm's own Oviductus Ranae
(hasma frog) is considered as one of the top 10 super
foods in North Korea and is a rare medicinal ingredient
used by late Kim Jong Il. We will create jobs and
activate the local economy. We are the only ones in
Korea who can cultivate Oviductus Ranae (hasma).

Problem
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These days we are worried about our health and
immunity due to COVID-19 and other viruses.As our
lifestyles change, we have more and more concerns
about our health. Not only in Korea, but also among
developed countries, the market for healthy super
food products is growing each year.
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Providing new residents with professional jobs at the Hana Unification and Creating

Social Value )
social value

Solution Next Strategy
SistorE Nt S 24, AlSA =202t O|X[SICHEL| 20| LiA0] HLI|SAE YORE UIUAH SStn 22 Qleh B2
MBSLICE SIS Y 2tat s e O ZapXel 23 S5t AHE0| HYES fXSHH =20 E = UAEE A ME
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ZHO| 20| U AtRe| SES HAHZ 3|9 | 0] SEIRe| B2 TllRol 2 2 Z&LICt
L LR HAV|ISAE 2 2o[2t H2L|Ct

We are becoming resistant to various chemicals,
animal, and plant-based medicine as we consume
more and more of them. Oviductus Ranae (hasma) oil
products at Hana Unification Tourist Farm will be a
needed superfood because they consist of essential
proteins and help develop sufficient immunity from
various diseases.

Distribute and promote Oviductus Ranae (hasma) oil
to the public as a good superfood. So I'll do my best to
help a lot of people. Until the day of global advancement
and KOSPI listing, Ha Jin-woo's dream will be progressive.
Focus on expanding the business globally and
becoming the number one superfood supplier in the

world. :



ASAN SANG HOE\ 2 Showcase

X271
Ofttatel

O-lc
o 5t

Jw“usme

1 AN NANUM
VP ATION
k<2

The Asan Nanum Foundation
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If there’s no way, you have to find it,
if you can not find it, make it.



The Asan Nanum Foundation
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E. asansanghoe(@asan-nanum.org

P. (+82) 2.741.8238
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